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AUTHOR INFORMATION


About the Author: Colin Dickey is the co-editor of Failure! Experiments in Aesthetic and Social Practices.  His fiction and nonfiction have appeared in Cabinet, TriQuarterly, and The Santa Monica Review.  A native of the San Francisco Bay Area, he now lives in Los Angeles.





DESCRIPTION:


Beginning dramatically with the opening of Haydn’s grave two days after his death in October 1820, Cranioklepty takes us on an extraordinary history of a peculiar kind of obsession. The desire to own the skulls of the famous, for study, for sale, for public (and private) display, seems to be instinctual and irresistible in some people. And the lengths they’ll go to for an acquisition can be a comedy of the grotesque.





The rise of Phrenology at the beginning of the 19th century only fed that fascination with the belief that artistic and intellectual brilliance leaves its mark on the very shape of the head. How better to measure that trace than with the cranial bumps and crannies of the departed genius.





The after-death stories of Franz Joseph Haydn, Ludwig Beethoven, Swedenborg, Sir Thomas Browne and many others have never before been told in such wretched detail and lightning vividness. 





Fully illustrated with some surprising images, this is a fascinating and authoritative history of ideas carried along on the guilty pleasures of an anthology of real-after-life gothic tales.
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POSITIONING STATEMENT:  The human skull is naturally an object of fascination, and for centuries we have believed that it holds the secrets of genius. But the history of skull-snatching may tell us more about the men and women who are fascinated than about the original owners of the skulls that they put on display.





KEYNOTE:   The long, macabre history of those fanatics who will violate the graves of the men and women they most revere, just to hold the trace of genius in their hands.





KEY SELLING POINTS:


A work of nonfiction that is at once macabre, scholarly, and playful.


Illustrated with photos of skulls, drawings of historical devices, and images of the scientists and grave robbers involved


Filled with the strange history of the skulls of Haydn, Beethoven, Swedenborg, Goya, Sir Thomas Browne, and other recognizable historical figures.


In February 2009, the heirs of Geronimo filed suit against the Skull & Bones Society at Yale to retrieve Geronimo’s skull, which may have been stolen by Prescott Bush.


The author is young but authoritative, a natural storyteller.
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Comps: Beethoven’s Hair by Russell Martin; Driving Mr. Albert byMichael Paterniti











MARKETING PLANS:


Publicity: USA Today, Paste, Rolling Stone, Discover, Mental Floss, The Onion, Smithsonian, Associated Press, Atlantic Monthly, Harper’s, New Yorker, NYT Magazine, New York Times Book Review, New York Times, Los Angeles Times, San Francisco Chronicle, LA Weekly, San Francisco Bay Guardian, SF Weekly, Esquire, GQ, Details, The Believer, New York Review of Books, Philadelphia Inquirer, Philadelphia City Paper, Philadelphia Weekly, Cabinet, media for young Goths and classical music fans, Baton Rouge Advocate, Creative Nonfiction Newsletter.





Daily Show, Colbert, David Letterman. Discovery Channel.


Morning Edition, Weekend Edition Saturday, NPR’s The DNA Files , Fresh Air, WHYY’s


Radio Times, KPCC’s Air Talk & also Patt  Morrison, KPFK’s Bibliocracy, KPFA’s Cover


to Cover, WPR’s To the Best of Our Knowledge, KBCO Morning Drive w/ Brett


Saunders, KQED’s The Forum;  WNYC’s Studio 360.





Author Events: CA events, NCIBA, Philadelphia





Advertising: Amazon BXGY, NPR sponsorships in CA, online





On-line: author’s site; askmen.com; Twitter campaign, including LitChat; Facebook campaign & ads; sites for young Goths & classical music fans, science sites, bloggers on science topics, books, California, etc.





Miscellaneous: media campaign around being 1st major non-fiction release for UBB; promotional item (TBA);  Big Mouth campaign; iTunes playlist;  Halloween tie-in; book video; Handselling kit; library promotion; Library Thing; newsletter co-op & copy. Downloadable reading guide, slit card, poster, shelf talker. 








